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landing pages

hose human conversations?
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Glucose (CeniZlo) * NEXOKINASCE = AlT —
ADP + Glucose b-phosphate (CeHII0oP!)

4. Na ¢ Os = ZNDa
5. HiD = ZHy & Oa

e CaBry + N, COs —7 CaCls + NaBr
72 Cut & —> CunS

g Fe + Ou—> 2F;,05
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B I G LYT I C Data insights for people,
not spreadsheets.

Helping businesses understand and leverage virtually any

BIG DATA BUYERS GUIDE BIG DATA BUYERS GUIDE

hanging the werld. Eve

kind of data they accumulate to drive business metrics forward. ! it S
R Rt Bioics v
full-range data solution:

our data so
product plans to pricing tiers.

WHAT IS “BIG DATA"? ]

Smart Default GET THE GUIDE
Your business has been hoarding secrets. But don't worry, it's not

Rule 1: Twitter your fault. We've all began collecting data, but forgot to translate

Rule 2: Facebook it inte actual insights that can help us achieve our business goals

Rule 3: Linkedin

Rule 4: Google+







HI JANE, WELCOME BACK!
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New Marketing Qualified Leads © Contact Lifecycle Funnel * Emm—
2 Lifecycle Stage Count of Contacts
Croated
' 61.18%
O e September
5.34% j Total Visits
Marketing Qualifie... l 14 901.72k Vs 838.29k
K ! 13.46% B
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ecame a Marketing Qualified Lead Dare

B Other Campaigns Direct Traffic B Email Marketing
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Blog Leads by Original Source ©
















Owned by marketing

Owned by sales
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MARCH 2015

Andrew Pitre

88 Inbound Marksting Gentleman

ABOUT ANDREW

First Name

lame

Andrew Pitre viewed pags HubSpot | Inbound Marketing &

Sales Software imail
. Andrew Pitre viowed page HubSpot CRM | Free CRM System  RID@T
B Andrew Pitrs viewsd page HubSpot CRM | Free CRM System cted
tage
[ Androw Pitre viewsd page Pian Comparison | HubSpot
Mner

B Andeow Pitre e

Software & Services

page Product Pricing | HubSpot

Andrew

Pitre

andy@inbound.com

857-829-5667

09/08/2014

Customer

Jillian Corkin (jcorkin@h...

[# New note = Email

Manual Lead Scoring Predictive Lead Scoring

Start typing to leave a note..

Model Status

Your model was last updated on Aug 13 2015 at 11:48 PM. The score is being added to the
property Predictive Lead Score.

B I L 4 11 ~ Helvetica Neue 3

Email engagement

Spam

Behavior

Demographic information

AUGUST 2015

 — . Andrew Pitre submitted information
Business | HubSpot CRM Company information Sockicgennt

r i .
Ho.propaddies updated Most influential attributes

1P Country is UNITEDSTATES |



@ Workflow is active

Total started Met goal criteria

149 11

Select an action v]

Q nroll contacts when they meet these criteria:

Delay

If/then branch

Send an email

Set a contact property value

Set a company property value
mail. Weleome email.

Set a goal

First Touch Last Touch

1 Year Ago 5 Hours Ago
Download BIGlytics Big Data eBook I
Wed Mar 5, 2014 at 3:24pm Opened

Attended March 2014 Product Announcement Webinar
Tue Mar 4, 2014 at 9:00am

Became a
Mon Mar 3, 2014 at 4:20pm



Mary Dawson (mdawson@acmecorp.com)

HTML Plain Text

BIGLYTICS

An Introduction

to Big Data

Clicked (http://www.biglytics.com)
Sent
Delivered

Opened (Gmail on Desktop computer)

T ® « <= & x
jon@biglytics.com December 31, 2013 3:14 PM
To: You Hide Details

Download BIGlytics Big Data eBook

BIGLYTICS

An Introduction
to Big Data

LEARN MORE

Hide details A Se—

Jul 12015 10:25 AM

Jul 1 2015 10:25 AM

Jul 12015 10:55 AM
‘more about Big Data? Download the free

n to Big Datc k and find some useful




Search Search

> Frst Touch Last Touch
& Show Feec
= Back to List: Custs 3 Years Ago 2 Hours Ago
Facebook Openad Email
Lead Detall
Salesforce Campaign Starred ‘. '
Salect an Option 'j
Q l Showing Al 124 Interactions v
Heaueast a Demo
March 2014 . Synced from Salesforce
New Product Notifications : Hide Properies Synced - Wed Mar 5, 2014 8 3:24pm
& 5 Emails
i ] SXSW 2013 Webeaste URL hitp/Awww. biglytics.com

Lifecycle Stage
stomer

& Mar 20, 2014
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