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What is knowledge leadership? 

Western Europe 

60,853 
people 

Central and Eastern 
Europe 

7,857 
people 

North America and the 
Caribbean 

44,885 
people 

South and Central 
America 

12,236 
people 

Middle East and 
Africa 

11,008 
people 

Australia and Pacific 
Islands 

5,885 
people 

Asia 

37,805 
people 

PwC people 
180,529 
 

Countries 
158 
 

Locations 
776 
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What is blogging? 
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What is blogging? 
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What is blogging? 

From Email newsletter to Online dialogue 
 
 



PwC 

Objectives 

Get Traffic 

Get Leads 

Get Customers 

Increase awareness of PwC’s brand 
and Tax services 

Increase interest in PwC’s brand and 
Tax offering 

Increase sales of PwC’s Tax services 
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Impact 
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Impact so far – Share of Voice 

Source: Retriever 
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Views during October 2014 
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Subscribers 
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Sharing is increasing 
Internal subscribers are important 
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Beyond Tax matters 
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Beyond Tax matters 
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Relevant signups to seminars 

From Email invites to blog article for relevant subject with seminar invite 
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Content ideation 

Tax is a subject which is inexhaustible on updates and news.. 
 

The general election 
The new government 

New interpretations of existing 
regulations 

International tax news 

New tax regulations 

What does a particular tax rule 
mean for me? 
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Content creation 
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Content curation & editorial process 

Content creation:  Contributor submits 
content 

Editor  
Spell and grammar 

Approved 
by 

Publisher 

New rules  & 
regulations 

Business Intel 

Editor schedules post 
and publish at 
scheduled time 

Technical – Quality 
approval 
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Responses/leads 

“…I do not have the time to write an article, because 
I get so many calls and leads after it is published…” 
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Lessons learned 

1.  Knowledge is king 
2. Be first 
3. Strict internal process – with different scenarios 
4.  Internal subscribers 
5. Content sharing is key to reaching further 
6. Do not be satisfied, continue to develop,  
   follow the Inbound Marketing model 
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Next steps 

LEADS! 
 
Customers! 
 
Measure ROI! 



By sharing our knowledge, 
we strengthen our leadership 
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