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Customers 
Are already online	  

83%	  

75%	  

32%	  

16%	  

38%	  

52%	  

Source:	  ITU,	  2013	  

83%	  

44%	  



Analyse the numbers 
ArjoHuntleigh	  

761 K 5,216 
0.7% 

Conversion Rate 

Visits Leads 

Local Markets 

Visit-to-Lead Rate 
Average: 1.0% 
Best: 1.4% 

Landing Pages 

Views-to-Submit Rate 
Average: 12% 
Best: 46% 



Create baseline 
Demonstrate proof of value	  

First lead generated 5 minutes after launch! 



First 
Started with strategy	  

Our main objective was to generate leads, to become a 
true business driver for the organization 



Paradigm shift 
Engage the Management Team	  

Inbound marketing requires a new mindset 



Choose your tools 
very carefully	  

Select your primary tools carefully – it is hard to change after initial roll-out 



Look for early adopters 
Educate local staff	  



Building great content 
Driver of HubSpot leads 

Content is king 
 

Great content is shared 
 

Know, Like, Trust, Use  
& Recommend 

 



Best Practice Example 
The ArjoHuntleigh Guidebook	  



Content is King 
Creation of content…	  

Blogs Interactive 
Tools 

Photos & 
Infographics 

Videos & 
Podcasts 

Presentations & 
eBooks 



 
Critical Success Factors	  

1.  Start defining a clear strategy 

2.  Don’t underestimate internal senior management 

engagement 

3.  Establish structure and processes 

4.  Experiment & measure 



GETINGE GROUP is a leading global provider of products and systems that contribute to quality enhancement and cost efficiency 
within healthcare and life sciences. We operate under the three brands of ArjoHuntleigh, GETINGE and MAQUET. ArjoHuntleigh 
focuses on patient mobility and wound management solutions. GETINGE provides solutions for infection control within healthcare and 
contamination prevention within life sciences. MAQUET specializes in solutions, therapies and products for surgical interventions and 
intensive care.  
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